3 ¥'By
ILANO

FULL OF MAGIC

v

REPORT




o)1/ SCANTHE QR CODE
otz AND ENJOY
ll|p 215:  THE FEELING AGAIN

' (]
I . F o IN THIS AREA ARE AVAILABLE:
® ﬁf PHOTOS, VIDEOS AND OTHER ITEMS
- THAT ANIMATED THE NINTH EDITION.

toysbabymilano.com/en
toysbabymilano.com/en/digital



http://toysbabymilano.com/en
http://toysbabymilano.com/en/digital

For almost a decade, TOYS & BABY MILANO has been the leading
trade event dedicated to the toy, early childhood, stationery, carnival,
festivities and party sectors. A hub for networking, business and
content that brings together companies, buyers, distributors and
industry professionals every year in a highly specialised and market-
oriented setting.

The event offers companies a prime platform to showcase products,
collections and innovations, addressing the needs of a constantly
evolving supply chain and anticipating the trends that will define the
coming commercial seasons. Alongside the exhibition area, a packed
programme of meetings and in-depth sessions helps to foster
dialogue among professionals and the sharing of knowledge and
strategic insights.

Held at the Allianz MiCo in Milan, one of Europe’s leading exhibition and
conference centres, Toys & Baby Milano takes place over two days of
networking and concrete opportunities, confirming its status as a key
event for those wishing to consolidate their market presence, develop
new partnerships and build valuable relationships across the entire
supply chain.

THE MILAN WEEK...

Toys & Baby Milano has launched a new phase in its journey of
growth, taking the energy of the event beyond the exhibition spaces
and straight into the heart of the city. From 9 to 16 May 2026, Milan
became the stage for a week entirely dedicated to the world of toys
and childhood.

Through a rich programme of wide-ranging initiatives, TOYS & BABY
MILANO WEEK transformed the city into a huge collective narrative,
capable of extending the values of the sectors represented into
everyday life.

Digital Edition, the match-making platform that
complements and enhances the live event

TOYS & BABY MILANO is characterised by the addition of two fully
digital events, which expand networking opportunities.

DIGITAL PREVIEW: anticipates the event, offering an initial overview
of the brands and products on display.

DIGITAL PLUS: extends networking opportunities for the two weeks
following the event, allowing those who were unable to attend in
person or wish to explore further to access information, contacts and
opportunities.
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TOYS & BABY MILANO 2026:

THE NINTH LIVE EDITION
" FULL OF MAGIC!

OF TOYS & BABY MILANO

On Sunday 10 and Monday 11 May 2026, the
ninth edition of Toys & Baby Milano took place,
an event that has successfully reinvented and
evolved itself, expanding its reach to the heart
of the city thanks to the wide-ranging initiatives
of the Toys & Baby Milano Week. A journey that
has transformed the event into a shared lan-
guage, capable of engaging the public through
a network of specialist shops and numerous
activities across the region.

The extensive exhibition area of over 16,500
square metres hosted numerous new features,
including the Toys & Baby Avenue: an expe-
riential space designed as a real urban street,
brought to life by pop-up stores dedicated to
brands, licences, retailers and products set to
take centre stage in the coming season.

The 2026 edition saw the involvement of over
350 brands in total, representing 280 compa-
nies (165 direct), 25% of which were foreign, and
the total participation of 11,858 profiled inter-
national buyers (combined attendance at the
physical event, Digital Preview and Digital PLUS).

Toys & Baby Milano, Toys & Baby Milano Week,
Digital PREVIEW and Digital PLUS are organ-
ised by Salone Internazionale del Giocattolo Srl
in partnership with Assogiocattoli, the national
association founded in 1947 which, with around
200 members, represents almost all companies
operating in the relevant sectors: toys, ear-
ly childhood products, Christmas decorations,
festivities and parties.
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350

BRANDS

280

165 DIRECT
COMPANIES

(OF WHICH 25% FROM
ABROAD)

11,858

ATTENDANTS

5,148 ONLINE (PREVIEW)
OF WHICH 29% FROM
ABROAD.

5,230 IN PERSON OF WHICH
10% FROM ABROAD.

1,480 DIGITAL (PLUS) OF
WHICH 42% FROM ABROAD

15

EVENTS

(SEMINARS, CONFERENCES,
WORKSHOPS AND AWARD
CEREMONIES)

14

AWARDS

PRESENTED
(GIOCO PER SEMPRE TOYS
& RETAIL AWARDS 2026)

DATES: 10-11 MAY 2026
VENUE: Allianz MiCo, Milan
DURATION: 2 days - 21 hours - 1,260 minutes
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During the two days of the live event in Milan at the
Allianz MiCo exhibition centre, Toys & Baby Milano
recorded a total of 5,230 visitors, 10% of whom
were international buyers from 44 countries.

Apart from lItaly, the foreign countries with the
strongest presence were (in descending order): Po-
land, Belgium, France, Spain, Switzerland, Germany,
Albania, Greece, the USA and Slovenia.

ITALIAN TARGET AUDIENCE
(equal to 90% of total visitors)

5,230

BUYERS

L4

COUNTRIES

10%

ABROAD

90%

ITALY

INTERNATIONAL TARGET AUDIENCE
(equal to 10% of total visitors)

tovsiors N o
EARLY cHILDHooD sHors JEEGEGEGEGEGEEED :1°-

HOBBY AND MODELING SHOPS ) 1%
DISTRIBUTORS - WHOLESALERS JJ} 10%
GD-GDO-GARDEN BRICO ¥ 2%

E-sHoPs 3 4%

STATIONERY SHOPS Y} 7%

BooksHors 3 4%

CHAIN STORES J) 3%

NEWSAGENTS ) 1%

oTHERS* Y} 7%

AN

TovsHops NN 25%

EARLY CHILDHOOD sHops JIE 169

HOBBY AND MODELING SHOPS ) 1%
DISTRIBUTORS - WHOLESALERS I 37%
GD-GDO-GARDEN BRICO J 3%
E-sHoPs 1 4%

STATIONERY SHOPS ) 1%

CHAIN STORES 1 5%

oTHERs* 1 8%

*pharmacies, play centres, children’s clothing shops, nurseries and pre-schools, charity shops, party shops, comic book shops, children’s furniture shops, perfume
shops, tobacconists, houseware shops, children's party planners, patisseries, family-friendly accomodations, etc.
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DIGITAL PREVIEW
14-30 APRIL 2026

Duration: 3 weeks - 17 days - 408 hours
- 24,480 minutes

- N i
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PREVIEW recorded a total of 5,148 visits
(equal to 4,248 unique visitors) and 22,090
page views.

29% of visits were made by foreign buyers
from 77 countries (excluding ltaly).

Over the three weeks of the event, DIGITAL - Q

Apart from Italy (representing 71% of the total
unique visits), the foreign countries most active
in terms of unique visits were: United States,
Spain, Netherlands, Poland, Singapore, Ireland,
Germany, France, UK and India.

4,248

UNIQUE VISITORS

5,148 71% 29%

VISITS ITALY ABROAD

22,090

VIEWED PAGES



DEMOGRAPHIC DATA BREAKDOWN BY PERCENTAGE
OF UNIQUE VISITS BY

ACCESS BY AGE RANGE ¢ GEOGRAPHICAL ORIGIN
r‘}
¢ & 18% & 5%
"~ United States Germany
“* 16% ()4
W spain France
- 14% = 3%
WY Netherlands <@> Uk
110 A 10
' Poland/o India/o
@A 8% 14%
Singapore Others
()%
Ireland
78 COUNTRIES

The online edition was visited by users from 78 different countries (including Italy).

29% FOREIGN MARKETS




BUYERS ONLINE BEHAVIOUR
AND INTERACTION WITH
COMPANIES

Considering the online behaviour of buyers, some key figures emerge
regarding views of company pages. During each visit, a buyer typically
. | (p—— | © viewed an average of 9 company profiles, spending around 4 minutes
3] . and 16 seconds (the highest peaks exceeded 55 profiles for over 2 hours
' ¢ and 25 minutes).
Buyers' online behaviour was also characterised by the sending of 345
messages, 258 downloads and 759 direct visits to the websites and
social media profiles of the companies featured.

‘UseD ]

DEVICES DID

) 70% 27% 3%

DESKTOP MOBILE TABLET

» VISITS -' l
¢ ACQUISITION

50% 33% 5%

DIRECT ORGANIC EXTERNAL
TRAFFIC RESEARCH WEBSITES

SOCIAL NETWORK

70/ REFERRALS 50/
(o] 57% INSTAGRAM (o]
SOCIAL 27% LINKEDIN EMAILS

NETWORKS 15% FACEBOOK
1% THREADS
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Over the two-week event, DIGITAL PLUS re-
corded a total of 1,480 visits (equal to 1,105
unique visitors) and 5,536 viewed pages. 1
42% of unique visits were made by international
buyers from 44 countries. /I

Apart from Italy (representing 58% of the total
unique visits), the foreign countries most active M
in terms of unique visits were: United States, "'1
Poland, Spain, Germany, Chinga, Ireland, Nether- |
lands, UK, France and Singapore. q

1,105 ' H

UNIQUE VISITORS

‘\‘%?&\“’ly MILANC! s [l Zreaty |

DIGITAL PLUS | 5536
18-29 MAY 2026 VIEWED PAGES

DURATION: 2 weeks - 12 days - 288 hours
- 17,280 minutes




DEMOGRAPHIC DATA
ACCESS BY AGE RANGE

»
r‘}
p
35-44 18%
45-54 16%
55-64 13%

65+




PERCENTAGE DETAIL
OF UNIQUE INTERNATIONALVISITS
BY GEOGRAPHICAL ORIGIN

45 COUNTRIES

The online edition was visited by 45 different countries (including Italy).

42% FOREIGN MARKETS

18% United States, 12% Poland, 10% Spain, 9% Germany, 8% China, 7% Ireland, 6% Netherlands,

4% UK, 3% France and 2% Singapore, 11% Others.
= 4%
(o]
=

‘ ' 7%
Ireland

(3%

France

£ 18% = 10%

nited States W Spain

- 6%

' Netherlands

& 9%

Germany

12%

Poland

@5
China

L& 2%

Singapore
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BUYERS' ONLINE BEHAVIOUR
AND INTERACTION WITH
COMPANIES

Considering the online behavior of buyers, some key data emerges re-
garding company page views. During each visit, a buyer typically viewed
an average of 7 company profiles, spending approximately 2 minutes
and 34 seconds (with peak sessions exceeding 29 profiles for over 1
hour and 45 minutes).

Buyers' online behavior was also characterized by 178 messages sent,
398 downloads, and 607 direct visits to the websites and social media
profiles of the companies listed.

USED
DEVICES D!EI

L]

70% 26% 4%

DESKTOP MOBILE TABLET

VISITS l

ACQUISITION

62%

DIRECT
TRAFFIC

18%

ORGANIC
RESEARCH

9%
o
EXTERNAL
WEBSITES

6%
o
SOCIAL
NETWORKS

SOCIAL NETWORK
REFERRALS

44°% INSTAGRAM
25% LINKEDIN
25% FACEBOOK
1% THREADS

5%

EMAILS

®  GIOCO PER SEMPRE
s AWARDS

The annual award ceremony has been renewed, honoring companies that have distinguished
themselves over the past year through their creativity, commitment to values, and operational
excellence. The project is sponsored by Assogiocattoli as part of the “Gioco per Sempre” initi-
ative, a campaign aimed at promoting the educational value of play and its social importance.

The "GIOCO PER SEMPRE AWARDS 2026" awards ceremony —hosted by Francesca Valla,
the famous TV nanny, alongside Francesco Lancia, the well-known Radio Deejay speaker—
took place on Sunday, May 10, 2026, closing the first day of the event and representing the
highlight of a trade show that revolutionized its spaces, moving beyond the exhibition halls to
take over the city with the first Toys & Baby Milano Week.

With 60 products in the running—including entertainment items, costumes, and accesso-
ries—the fourth edition of the Awards saw particularly fierce competition for the 10 prizes
up for grabs. The winners were selected by a jury composed of nationally renowned experts
and buyers, coordinated by Assogiocattoli in collaboration with the trade magazine TG Tut-
toGiocattoli. Voting identified the best products across the 10 product categories.

Among the main new features of this edition is the introduction of three additional awards
dedicated to the RETAIL sector, developed in collaboration with the trade magazine Toy
Store (Duesse Media Network) and divided into three main categories: maxi-stores, mul-
ti-stores, and single retail outlets. Rounding out the awards is the KIDULT Special Award,
presented by MLD Entertainment to the product that best represents and interprets this
constantly growing segment.

DISCOVER
MORE :

N




NOMINATIONS & WINNERS 2026

Action figures, collectibles, and playsets
Namii Dragon + uovo - 3D Made
Clickeez - Goliath Italia

Linea Playmobil x WWE - Playmobil
Dinosauro di fuoco vs. lucertola della giungla Schleich - Selegiochi
Mitoyoyo - Syrakous

Fine Arts and Creativity

Il laboratorio delle penne Message - Clementoni
Mi House Olive - Djeco

Giotto ArtLab+ - Fila

Sono a pezzi - Headu

My Kawaii Dairy - Incall

Construction Toys
Chalet da dipingere Jeujura - Borella
Connetix Pro Constructor Set 70 pezzi - Buzz Italia

Plus Plus Tubo T-Rex 100 pezzi - Maggio3
3D Shapes & Shadows - Miniland
Kitty Grocery Store Cada - Proludis

Dolls, Collectibles, and Playsets

Bambola parlante e musicale Vivienne con violino - Bontempi

Casa grande con luci - Attico segreto Sylvanian Families - Epoch di Fantasia
K-Pop Idol fashion dolls - Imc Toys

Rapunzel Magic Light & Style — Jakks Pacific

Aroa - Munecas Arias

Board Games and Puzzles
Mozquitoz - CreativaMente
Flip 7 - daVinci Editore
Camelio - Little Rocket Games
Vudu - Red Glove

Tali e Squali e altri giochi di parole squallidi - Studio Supernova

Toys for Toddlers and Preschoolers

Artivity Pennarelli BiColor - Carioca

My Puzzle Adventure - Cranio Creations

Bolle di sapone Bubble World Indoor - Dulcop International

Massaggiagengive in silicone - Simast
My first Travel Book Maped Creativ - Wirth & Goffi
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Electronic, educational, and science toys
Tamagotchi Original & Tamagotchi Paradise Cielo - Bandai

Faba Disco Sonoro - Esploriamo il pianeta: gli animali - Faba
Tambu - Multy Brand

Lo Squalo Megalodonte Primal Hatch - Spin Master

Kidi Guitar Superstar - VTech

Outdoor and sports toys

Eco Scooter Teal & Eco Helmet - Banwood

Microscopio portatile con luce Janod - Juratoys Italia

Waboba Sling Air - Mandelli

Grande lente d'ingrandimento con manici Le Jardin du Moulin - Moulin Roty
Set capanna per sabbiera - Toynamics Italy

Plush toys

Soft Bouncy Dino Wild & Soft - Ama Gioconaturalmente
Ylvi Swoppies Plush - Depesche

Snuggly Buddy Panda - Tiny Love - Dorel Italia
Coniglietto interattivo - Topbright - Idea Gioconda
Disney Ultimate Stitch Feature Plush - Just Play

Vehicles
Camion di recupero e traino Scania Super 560R con modulo luci e suoni - Bruder

Radiofly Skycar 2 in 1 drone RC 2.4 GHz - ODS
Star Wars - RC AT-AT - Simba Toys

Paw Patrol Megasauro - Spin Master

Le camping car Klorofil - Vulli

KIDULT SPECIAL AWARD
Myagg Garpez 75 cm” - DB-LINE

Maxi Store
Citta del sole

Multi Store
Centro Giochi Educativi

Prime Store
Orso Ludo
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TOYS & BABY MILANO 2026: A MAGICAL
EDITION COMES TO A CLOSE

The leading B2B event for the Italian toy
market closed with a 4% increase compared
to last year and an attendance of 5,230
international buyers—a figure that marks
significant and promising growth for the
event. The edition that has just concluded
was “full of magic,” capable of redefining
its boundaries and innovating, reaching the
heart of the city thanks to the widespread
initiatives of Toys & Baby Milano Week.

Building on these results, Assogiocattoli
looks forward to next year’s event, the tenth
edition.

The ninth edition of Toys & Baby Milano,
ltaly’s leading B2B trade show dedicated to
toys, early childhood, stationery, and party
supplies, concluded with record numbers
and an encouraging 4% increase. The event,
organized by Salone Internazionale del Gio-
cattolo in collaboration with Assogiocattoli,
took place on May 10 and 11 at the Allianz
MiCo, reaffirming its status as an unmiss-
able opportunity for professional develop-
ment and a valuable networking event. The
vast 16,500-square-meter exhibition area
hosted 280 companies—25% of which were
international—and over 5,230 international
buyers, serving as the stage for a packed
schedule of meetings, talks, and workshops
offering a comprehensive overview of the
sector’s main trends—from kidults to board
games, and topics ranging from safety to
innovation—thanks in part to the contri-
bution of leading companies and partners
such as Sfera Media Group (RCS divisione
infanzia), MLD Entertainment, Ipsos Doxa,
and UL Solution. Numerous events provid-
ed an opportunity to stay updated on the
current state of the toy market and discuss
future trajectories, such as the one organ-

ized by Warner, “ll Natale va in scena,” and
the panels at the K-Marketing Forum.

Among the main new features of this edition
is the Toys & Baby Avenue, an experiential
space designed to resemble a real urban
street, featuring seven pop-up store win-
dows dedicated to the must-have brands
and products of the upcoming season. But
it wasn't the only special area set up during
the two-day event: once again this year, the
future of play took center stage thanks to
the exhibition-event in collaboration with
POLIl.design, whose students exhibited pro-

totypes of art toys, collectibles, and board
games centered on ethics and sustainability.
Finally, two special areas were dedicated to
Kidults and Licensing, respectively. But the
new features weren't limited to the trade
show: from May 9 to 16, during Toys & Baby
Milano Week—sponsored by the Municipality
of Milan—the magic of play spread through-
out the city, thanks to a host of initiatives
that brought various Milanese specialty
stores to life.

As is tradition, the Gioco per Sempre Awards
ceremony was held, hosted by Francesca

Valla, the famous TV Nanny, and Francesco
Lancia, Radio Deejay well-known speaker.
The prestigious award, presented by As-
sogiocattoli in collaboration with the trade
magazine TG TuttoGiocattoli, honors com-
panies and products that have distinguished
themselves for their sensitivity, innovation,
and efficiency in adapting to market needs.
The competition featured 60 nominated
products, which competed in 10 different
categories—from plush toys to board games,
including educational toys. A new feature of
this edition is a special award dedicated to
the RETAIL sector, divided into three main
categories—maxi-store, multi-store, and
single retail outlets—created in collaboration
with the trade magazine Toy Store (Duesse
Media Network).

Building on these achievements, Assogi-
ocattoli is already looking to the future
and setting the date for the tenth edition,
scheduled for May 9 and 10, 2027, with the
goal of continuing to grow, innovate, and
consolidate its role as the leading event for
all professionals in the toy and early child-
hood market.
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THE BRANDS

CARRERA - REVELL

CO.RA. PRIMA INFANZIA

[.GO DISTRIBUTION: DOOMOO - DOONA -
FLYBABY - HAUCK
- LEANDER - MOTOROLA

MELLA KIDS

MGA

COCCOLISSIMI
3D MADE - NAMII COMMERCIALE SORCE
AFFENZAHN - ARDITEX - LEXIBOOK
COOLBOTTLES

AGENZIA DELLE DOGANE E DEI MONOPOLI

AIRFIX - CORGI - LIMA - PLAYTRAINS -
SCALEXTRIC

COTINFANT BABY FURNITURE

IDEA GIOCONDA: BABYLONIA -
BONJOURBEBE - CHILDGEN - DIAPER GENIE -
DOOKY - GLOOP! - HAKUNA MATTE - KOOGLO
- LETOY VAN - MAMATOYZ - MATCHSTICK
MONKEY - NAMAKI - PABOBO - PEARHEAD -
SARO - TINY TWINKLE - TOPBRIGHT - UBBI

MICUNA / IKID

MINILAND

MISS NELLA - LAV KIDS
- MY FIRST BOOK

CRANIO CREATIONS

INCANTA

MOMCOZY

AMA GIOCONATURALMENTE: CLEVERCLIXX -
EGMONT TOYS - HOPPSTAR - KID'S CONCEPT
- MOLUK - MR & MRS TIN - OKTO SENSORY
ART - OLI & CAROL - MAISON PETIT JOUR
PARIS - PETIT JOUR PARIS - PLANTOYS - PLAY
& GO - POPPIK - QUUT - SCOOT & RIDE -
SNAILS - TRIXIE - WE ARE GOMMU - WILD

& SOFT

CREATIVAMENTE

CUORICINI

INTERBABY: DON ALGODON
- REAL MADRID

MOULIN ROTY

MRTIGGLE - BOATILUS - BOBUX

DB-LINE

INTERTEK ITALIA

DEPESCHE GERMANY

ITALBABY - NANAN

MS EDIZIONI
- MS DISTRIBUZIONE

DINO BIKES

ITALTRIKE

MUCHMELLOW

ARIAS

DJECO

JANE GROUP: JANE & BE COOL

MULTIPRINT

ARTESANIA CERDA

DUDUU

ASEPRI, BABY & KIDS
PRODUCTS FROM SPAIN

DULCOP - BUBBLE WORLD

JANOD - KALOO
- LILLIPUTIENS

MULTYBRAND - LENABO
- UP INTERNATIONAL

DV GAMES - GHENOS GAMES

JRE_BLANKET

MY BABY MATTRESS

KARTOS

NEW GENERATION

KINIBA

NEWRAY

KIOKIDS

NINES D'ONIL

KOALA BABYCARE

NUNA - JOIE

KREATIVATOYS

NUVITA - MOOVO

ASMODEE DYNIT

AZ DISTRIBUTION ESPIRO
AZIAMOR: MIBB Bebé ETTETETE
BABYLOVE 2000 - QPLAY FABA
BAGUTTA FANTABRICKS
BAMBOOM FARMANOCE

LINGLESINA BABY

ODS MAISONELLE

BEAUTY ROUTINE - DIAMANTINY -
GIRABRILLA - PINKIT

FLYING DREAMS
- FIESTAS GUIRCA

LA PINGVIN MILANO

ODS RADIOFLY

LAMIALISTANASCITA.COM

OFFICINE FA

LAP

OKBABY

LEGO

OLIPHANTE

LORELLI

OMNYA BIZ: BOMBOL - ELODIE - ERGOBABY -
INNOGIO - LASSIG - QUAX - SEBRA

LUBEX - TOYS AND BABY CARE DIVISION

OSANN - STORCHENMUHLE

MAM

MANDELLI - SPORT1

PASITO A PASITO
- WALKING MUM

MAPED CREATIV

PEG

MARICART

PLASMON

MARTINELIA

PLAYMOBIL

BEBEROYAL FOPPAPEDRETT!
BINNEY & SMITH - CRAYOLA - FREEON

TY - NATTOU - CRAFT BUDDY FULGOSI: BRUDER - MOLTO
BONTEMP| - PAUL GUNTHER
BORELLA SRL - LORSOMAGO FUNLAB - 4M
BORGONOVO GIOCHI UNITI

BREVI GIOKIDS

BUGABOO - JOOLZ HAPPY MAMI

BUZZ ITALIA - FAMILY NATION - KAOS - HEADU - LUDIC - DADA
CONNETIX HUBBLE CONNECTED

CAM ILMONDO DEL BAMBINO

MAXI-COSI - TINY LOVE

CARRELLO

HUGGIES - JORDAN - NIKE - CONVERSE -
HURLEY (HADDAD BRANDS)

MAZZEO GIOCATTOLI

PLUSH & COMPANY
- MORE THAN A PLUSH

MEDELA

POLI.DESIGN

PROLUDIS - MANCALAMARO
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PROMETEICA

WIDMANN MILANO PARTY FASHION

RAPPA ECO-FRIENDLY

WILD LIFE

RCS MEDIAGROUP SPA - DIVISIONE SFERA

RE-EL TOYS

WINX CLUB - MERMAID MAGIC - GERONIMO
STILTON

RED GLOVE

WOOLY ORGANIC

RF DISTRIBUTION

WOOM

ROSA PRIMAINFANZIA
- AIRCUDDLE

SASSI

SBABAM

SELEGIOCHI

SIMBATOYS ITALIA

SPIN MASTER ITALIA

SUAVINEX - BEABA
- CHILDHOME

SWANDOO

SWANNIE TOYS

SYLVANIAN FAMILIES

SYRAKOUS - COLORA -
MIO TEMPIO - MITOMAGNETI - MITOYOYO -
OLIMPI - OLIMPINI

TADA PLAY

TAMBU GAMES

TATAWAY

TECNODIDATTICA

TGTUTTOGIOCATTOLI

THE ZOOFAMILY

TOYNAMICS - HAPE

TOYS GARDEN -
THEENS & TWEENS

TRUDI / SEVI

TUTETE

UL SOLUTIONS

VENICC]

VEO

VILLA GIOCATTOLI

WALDIN

9-16 mag io. e
TOYS

& BABY
MILANO

2026

ﬂj.:-

| & BABY |
| MILANO

2026




HEE3  event in Italy dedicated to operators of toys, early

EI_%EI TOYS & BABY MILANO is the most important B2B
[=] : childhood,stationery, carnival, decorations and parties.
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